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How the Media Influences the Views of Citizens on the Government
The influence of the media on citizens has been the subject of research for over a century. Initially, the press was thought to have the ability to place information directly on people’s minds but research found very little correlation between the two. Nonetheless, the media plays a huge role in how citizens think about their governments. 
1. Horse-Race Journalism – this is a case where the media focuses on who is likely to win a campaign rather than the personal agendas of the candidates. This gives an unfair advantage to a candidate while leaving the voter uninformed. Research shows that the 2016 U.S. presidential campaign narrative focused more on how Trump was stronger and more decisive (Warren, 2016). 
2. Media as a gatekeeper – the media deliberately draws the attention of the public to certain issues. In 2009, an activist shot dead an abortion doctor to push against abortion. At the same time, a Muslim convert who allegedly hated America shot an army officer and fatally wounded another. While both incidences were of national interest, the media focused more on the abortion incidence (Benedetto, 2009). 
3. Investigative journalism – deep research conducted overtime on a particular subject. It is mostly aimed at exposing corrupt government officials. ‘Top Secret America’ was an investigative story that exposed the lack of oversight in the Central Intelligence Agency (Dews and Young, 2014). 
4. Media filtering – both traditional media and social media filter information to suit receiver preferences. For instance, the government may use the media to discredit sources or divert the conversation to challenge the opposition to the authorities.  Also known as propaganda media, slack, or manufacturing consent, media filtering is largely employed in Israeli policies (Hass, 2018). 
5. Biasness and the polarization of America- refers to the practice of media outlets covering specific news to attract partisan audiences. This helps them keep an audience in an era when the public is turning to digital sources for information. Such strategies improved the viewership of Fox news between the 2000 and 2008 U.S. presidential elections (Martin and Yurukoglu, 2017). 
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